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Introduction

YZaF7IIEonT

These brand guidelines set the visual
standards for the SOKENDAI (The Graduate
University for Advanced Studies) brand
image outlining the usage convention

for our Logos, color palette, typography
and application; setting out clear rules

on the deployment of these components

in our brand and marketing collateral. By
following the principles outlined in these
guidelines, we can maintain cohesion and
consistency across all our communications
ensuring that we present SOKENDAI as the
diverse educational platform.

Management of Manual

This manual is strictly for internal usage
within SOKENDAI and must not be

shared elsewhere. If previous versions of
SOKENDAI visual identity guidelines exist,
these must be dispose of and replaced
with this latest manual publised on 2017
December 28.

Fundemental Principles for Applications

(1) It is essential that the supplied
Logo master files are always used for
reproduction of this Logo.

(2) When using the brand Logo, color or
typography, guidelines on this manual must
be strictly followed. If the identity were to
be used on an application or medium that
is not covered, it could possibly violate the
brand guidelines. Please seek permission
for approval.

(3) It is essential that if a reproduction of
this Logo were to be used in a new format,
permission must be sought through an
application.

It is strictly prohibited to alter any part
of this manual without obtaining a
permission.

Changes may be made without any notice.

The name of brands/products within this
manual are licensed and registered by
indivisual owners.

Enquiry:

National Univerity SOKENDALI:

The Graduate University for Advanced
Studies

Shonan Village, Hayama, Kanagawa
240-0019 Japan

Tel. 81-46-858-1500

Fax. 81-46-858-1542

soken.ac.jp

Design:

HAKUHODO DESIGN

Akasaka BizTower 5-3-1, Akasaka,
Minato-ku, Tokyo 107-6322, Japan
Tel. 81-36-441-4671

Fax. 81-36-441-4675
hakuhodo-design.com

AYZ a7 BIRZEARERERZ (AT
SOKENDAI) O VICHEIFBTFHA Y XF LD
BEAXNBEZIAE ZTOEGHNGERAEZRL
FEDTY, ¥ZaTICESENEENETND
HWAEF.SOKENDAIDEEL A XA — HEEDE
ATY. ZOEEZTHICHRBL. ST ERDEF
AVILBFBTHAY S RTLDNRESND LS.
EULWEBOEEARATYZa7IILEFALTLLEZ L,

AIZaTIDERE[COVWT

AYZaT7IE . SOKENDAIRVIFH A V2T I
ZEAITIAEEHALTLLEEDOTH Y, LT
BRATELET. AVZaT7IORFMCEELL.
THAYYRTFLALCETEZ—YOREFAT =2
TIVCHBITUET. #-oT. EREALTVE T
Za7I F ERBEBEOV -2 7IEBREDOEMER
BVWTERBLTLTLIZE,

THA Y RRAICS T B EFRE

(NAYZaT7ITRELEET A VILAY
NBETBHEICE. BTTIINT—9%E
BLTLLEZW,

(2) 77>y ROd. 75> RAS— 09147
RBREERT - BATZHALCE. 2FFEYZaT
IWOREZETIZZEZRAE L. EFRSFDH
EMFDHEET ZHRCEVTE. BTZD
RTvF AHRFERHEL. ARE/LLETHE
ZIT>TLES W,

(3)7Z>kOod, 75 RAZ— Od9147
BREEFEATBIREZHLICKRITIBZBEICE. &
FEHEL. HBELTITo> TS,

AYZaT7IIDO—WEL B2z RTEDENA
HFERUICHRI DS LZRUFT.

AYZaTICRBETNZABRFELBLICEE
TNBELBUEYT.

AYZaTICERBETNEZE2TOT IV REER
FHMmBEELOREEDERE UL FERER
TY.

SEVWEHYE :

EIZAZEARAHRKRE

T 240-193 #R)IR=HEE LA (HREEN)
Tel. 04-6858-1500

Fax. 04-6858-1542

soken.ac.jp

e -

HAKUHODO DESIGN

T107-6322 RRHEBEXHRIR 5-3- 151Kk BizH 7 —
Tel. 03-6441-4671

Fax. 03-6441-4675
hakuhodo-design.com
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Foreword (EN)
1FUIC (HEEE

SOKENDAI (The Graduate University for
Advanced Studies) is a graduate university
with no undergraduate programs that
consists of departments housed in affiliated
Inter-University Research Institutes and

the School of Advanced Sciences attached
directly to SOKENDAI. The Inter-University
Research Institutes are research centers for
joint use by universities throughout Japan
in their various research fields. As such,
these institutes serve as centers of advanced
research in their respective research fields
and as nodes of scholarly communication
that support international joint research.
The School of Advanced Sciences, which is
located in Hayama and has no such parent
institute, conducts advanced research into
the evolution of life and the relationship
between science and society.

SOKENDAI was founded in October 1988 on
the internationally unprecedented idea of
educating graduate students at outstanding
centers of research to cultivate future
generations of scholars. The year 2018 will
thus mark SOKENDAI's 30th anniversary.

At SOKENDALI, students are educated at
Japan'’s leading centers of research. Their
lives are very different from those of
students in graduate programs attached
to ordinary undergraduate faculties,
especially for students who enroll in our
five-year programs straight from their
undergraduate studies and pursue their
graduate studies and research surrounded
by professional researchers and scholars.
Faculty outnumber students by more than
two-to-one. Students have access not only
to equipment and materials unavailable
elsewhere but also to a community of top-
ranked scholars. While this environment
provides amazing opportunities for
doctoral dissertation research, it may also
be more stressful in some ways than an
ordinary university.

This is why every department, with the

full support of SOKENDAI, looks after its
students and takes steps to ensure that
time spent in the department is productive
and enjoyable. All our students are
encouraged to take full advantage of this
distinctive research environment as they
pursue their doctoral dissertation research.

“Advanced specialties and expertise,”
“Broad perspective,” and “International
competitiveness” have been the
educational goals of SOKENDAI since its
founding. As mentioned above, students
are educated at centers of research, so
“Advanced specialties and expertise”

and “International competitiveness” are
perhaps something they naturally learn.
But what of a “broad perspective”? A
“broad perspective” entails the ability

to explain one's object of research in

the broader terms of human intellectual
activity in general and to envision

new horizons that transcend current
disciplinary boundaries. Acquiring these
abilities in the course of writing a doctoral
dissertation can be hard. Still, | hope
students will endeavor to gain this broader
perspective at every opportunity by taking
full advantage of SOKENDAI's unique

characteristics, including its various
departments that collectively encompass
a broad range of intellectual fields, from
energy, materials, space, and life to
information, history and culture.

Universities and basic research in Japan
today face challenging circumstances.
Likewise, there are issues regarding
SOKENDAI's future growth as an institution
of higher learning that need our serious
attention. Yet, whatever difficult challenges
may lie ahead in this uncertain age, we

will face them each and every day as first-
class researchers and scholars dedicated
to working in cooperation with everyone
concerned to produce future generations of
global professionals.

Mariko Hasegawa
President
SOKENDAI
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Foreword (JP)
[FUSHIC (BFE

HAMRKRERAZE (AT BHFX) 3. KZHE
FABRBEVWSHAMREZEBRLETEIERE,
REABCEFZULRERZRERNGRS.
FWERLBVKZRETOKRZETT, KEHR
FAKEE G SMEPFLCSVTHFRZEOK
FHHETHATESIRRMTHY. ThE5DH
EiE. ZNTNOMRAFORURE L TREHRD
MRZFTVEHAS, HREII 2T OPRRE
7Y, BRNCHRARREHEELTVEY. £E
BEMABE. COLSBEBRBZREIEA
M ELOHT, £Y0iELs. RELHETDE
RICEAIBRAEHDHARZIT>TVET,

RHAKE. COLSBENTEHARLRTREDHK
Bz REROMABEZER ISV,
RictP|rHBVICETMDE L, 1988 &
10 AlCRiuIEnF L, 2018 F(C(F 30 AF%
WX,

RAKXKOHERZE. TRDL5. BRORERKMR
RORZTY ., BEOZH(CEL > L AZBRTD
EFERREERBY, EKIC5FE-BROAZE
DIHE. ZHRETISCEFFIOMAHFICERY #E
MBHS, BSOMFEERRICHEZ LY
FY. FEBO 2 EBULECOEZIHEH. EMT
BESNGVEBEPER. —ROMRELEE. 2
DESBRBETHLRXDLHDOHARZT B &
F. FBESLVWF v ATHYEITH. ZBOK
FLERELBZE. AMLREBZIDELNTEA.

UL, EOFREREEZAEICL. 22T
BITRHBHAERVSZLELVWEDERDZLSTIX
ULTVWET, XBRBPEHEV - [FVZNEEZZT
WEFET, ZHEOHRBTAR. COWRRRREER
KRISER U BLAXMRCIRYBATLIZEE VL,

A RBITZILR, TEVWEFIM) & TEVWRE .
ZUT TERMERY) 28EERCBTTE
FlLl, ECHERLLSBRERSETESIDTY
Mo, MBVERME) & TERMBRAML) 3.
BT EFILO2<hELNELA,

UL, TEVWRE) @FESTLESN? TR
WRE) L3, BIOMR[IRZE., o B,
AEOHMN TR LAEDOPTNEDI T TEZI &
NTEZHEN. REOEMNFL2RIT. HiH
MEEBRTDZCEDTEDHANTYT. ELH
DHRERICINGZER/RIBZZLBHLVAEL
NEEAD. IRILF—. MHE. FH. £&H. B
|, EE. e, BEVHMEMBEEZ HN—-F3
EREZZAALAZOREEZEFNIL, TEITFER
BRECLEVWREZ/IBHELTVWEEEREVE
BUWETY,

RE. AEVPERMREZRVESBRORKTE.
RUTHELLCHETWVWBREFEZRFEA. T
BMREVWS BEHEREISBEDL S CHRE
LTWLKAREND, BRICEZZARETFELHWE
9. TNTE. RORZICKVERICH-T. &
DESIBRRTEARICHEUWEEICETL T

. —ROMRBLELTZNLRIZEALL, HFE
TERBTEZAMERELLTVITZ LS. BFRE
MOZHHDEE, BLABEAULTWLHETT.

REMRAZRAZR
RBNEEF
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1.1 Brand Logo:
Intelligence Connector

75vkO3d:
Intelligence Connector

Shown below is the new SOKENDAI Logo
that symbolizes its core values as a brand.
It is the most fundemental element for the
design system used for the brand
communication and promotions.

SOKENDAI represents a unique educational
structure that provides intellectual knowledge
at the highest standards. The ethos of the
brand is mirrored through the visualization
of a line 'Intelligence Connector' which
symbolizes a platform for the multiple
numbers of research centers across the
world that form the diverse educational
platform of SOKENDAI.

UTFD7Z>RO3ESOKENDAIDT T > RififE
ZRIAIZO0ITIVITHAIV S RTLOREER
ANBBERTHY. 77V RIIasr—v3>w
JOE—-YavEFCER-EALET.

B3 T7INT7 7Ry NEEFEIZOTE. BEAPHE
ROMRMZEDBSHERBTHILVSHEEE
KRHELULTVWET, TILT7RY ROV EDVEDIR
MREAPZZITEIAMOSVEFELEMEZ
KHU.XFEEZDBVTVET, 2OLEFLTWVL
<4 > "Intelligence Connector"(FEWVWRE &
HRCEIPNTCERLGEHREZRBLTVET,
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1.2 Exclusion Zone

OJDFERE

In order to maintain the visual integrity of
the master Logo, there are rules outlining
the amount of clear space surrounding it.
This is know as the exclusion zone.

The SOKENDAI Logo exclusion zone is
determined by taking 1/10 of the Logo
height (x) and applying it as a border
measurement.

77 RO0JORRGHMIIE. #AEEE>TT
STENBEETT. ZDH. RRTIEICEFZ
DEBDE—FEDTAVYL—>a > (REIVT)
ERIT. COBEACEMOTHI U EROXFE
BRERFRRLTEWVWITEEA.

SOKENDAIOJMHZ&E. OJ2&EDEE (X) D
1102714V L—23>ELTLETV, B,
UTFERULEDBBREIRER/NBORET)T
TY, XRRICHIE->TIRABEELRRY ASFHEREAR
NR—2%EFITDLISEBLTLIIEZL,

Exclusion Zone Diagram
RE|REIITII L

1/10 x

1/10 x

1/10 x

N

A 1

D

1/10 x
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1.3 Minimum Size Usage

w=MERAY X

To achieve good legibility and maintain core
aesthetics of the design, it is essential that
the Logo should never be used below 256mm
in width on any printed applications which
are A6 and above.

For student ID cards and other smaller
applications the Logo can be reduced to
20mm in width.

The minimum size usage is measured from
the outside edge of the 'S' (on the left side
of the Logotype) to the outside edge of the
'I' (on the right side of the Logotype).

RNERAER. 75 ROTOEEHN25MMET
ELET. SNUTOYAX(CHENT B & MERH
DAN BREPELSERKBNABIEITOT
BIRNEATAZZFo>TLIEZL,

U RERPRYEDRT—23F -1 E,
AUTOY A ZDNSBT TV r—2avIicHW
TR EG20mmE THENTREELET.

Minimum size for applications
which are A6 or above
AGLLEDBKICERTZHED
TN

25mm
Minimum size for smaller
applications such as ID cards
AGLITORKICERT3ED
gRNFAX
SO, N D Al
V/_
20mm
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1.4 Misuse Examples

ERARILEA

The SOKENDAI Logo is the official mark
of the University and should be rendered
with utmost respect. In order to consistently
maintain the brand value, the Logo must be
carefully implemented and applied. It
should never be tweaked, stretched, or
otherwise manipulated, but reproduced
with consistency and integrity. Always
ensure the proportions of the Logo are
locked when scaling.

Illustrated below are some examples of
frequently seen Logo misuse.

75 ROTE@AROARGI VRILTHY . &RK
DEBEWBEIHSDTRSILENBUET,
BEMESFW. —BULEIZVRIZIazZs—>3Y
EBRETSIEOCE. —BPLUELER - RBETS
BREOOIT—IDRAEBFTLKETV . HIX
ZRAEITIRELTHEOLEAEEINTVDS
ZEEBRLTLLEZTV,

ZOR—=J[CEF.O0IY—V%ZRRIBLTRIH
SREANZERRLTVEY.

(1) Do not distort
ZRLTEWVFEW

A1
A 7
N D
s o0, s © K END
(2) Do not rearrange or reposition
BEEP#HIFZZEZTEVETEL
SO N
Al
s O K E Al
(3) Do not scale elements
OJZDKEIPRETZEZITREVEFEV I
(4) Do not alter perspective N D Al A
K=2%&DHTRFELTRLHAL S Oy
SO0k E
(5) Do not rotate
OJZEFTEOFEN 1
(6) Do not outline R A X
\ _ _ N D S © N D
OJd=z7T R4 TRRLTLEVEFGL E K
s O K
(7) Do not change the typeface
OJ0EGREZEZTEWVTEWL
(8) Use designated colors only A 1
NI RFLUADEEEALTIEVFEL s 0 N D
(9) Do not add a dropshadow
OJEyvROZDFTEVEFEW O
(10) Do not place too close to Al Al
other elements S O K N D S O K N D

HMOEBERZEDFTETRVIFEWL

(11) Do not transform into 3D
HR#ICEVTIZEARELTEVFEW

(12) Maintain legibility
FRAEICRTLTEVEFRZV
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1.5 Dual Branding

FaTNT S VR

The examples below show how the
SOKENDAI Logo is to be used with a dual-
brand, for example if an external company/
organization is sponsoring or co-hosting an
event with SOKENDAI.

When being placed besides other logos, the
SOKENDAI Logo must be given an additional
space of at least 4/5 of the Logo height (x)
along with the exclusion zone stated in the
Section 1.2.

HOOITEXETLTERRT BIHEICE, #51IH (1.2)
TEEURERRLIVESSCAERIR—Z
EEXZBENHUET.
SOKENDAIOJIZFEEF A< Lt 0T 2K

DES(X)D4/5BHLTERTIBLSCLTL
ZEWV,

TRADLS C2ENRZTOR—T 3 > ([CHED
HOTEMALUHEBHIRALC LB LSICHAHE
DFAZXRTRRTBEZLDNTTIRZT,

Dual Branding
Placement Diagram
TaT7ITZ VR
EEWEZA N

K

N D

4/5 x

(1) Example
BL &

(2) Example
ECE A

(3) Example
BL &
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21 Brand Color
IS5V RA5—

The primary color palette for SOKENDAI
is black, which is to be consistently used
whenever possible.

In some cases, if the Logo is to be applied
on a darker background, the gray (45%)
and white shown below should be used
accordingly referring to the Section 2.3.

SOKENDAID TS Y RAZ—R . FEDTFv Y.
TJL— RI7A1 D=Z@LELZET.

REGEACSVT. 7oy zRBEELTER
LET., FRLCHZ->TR. BEFRTETHS
Ty +ARVTEBR L ERFAIC. RIA
(23)22ECLTEREBEZEELTIREDIL,
MR OFEHORRTATLOFE XRTOEH
BELCES>T AT2avRBELTL%D T L—
PERAXFRREZTIIEZHRELET.

Black
7599
CMYK 000 100

RGB00O
HEX #000000

Gray

JgL—

CMYK 00045
RGB 140 140 140
HEX #8C8C8C

White
K74 b
CMYKO0000

RGB 255 255 255
HEX #ffffff
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2.2 Use of Color: Logo Shown below are the examples of the Logo TEREBHIE(21)TEEINEISVRAT—%
od0ERE in the brand colors stated in the Section 2.1. AuwcodzxnrUEAITT.

B IEEOHST—O—REBSF =E,

The color codes should be strictly followed 2Y, FEOAF—I-RERFLTILEL

whenever in use.

Black
7599
CMYK 000 100

RGB00O
HEX #000000

SQKEND

Gray

JgL—

CMYK 00 045
RGB 140 140 140
HEX #8C8C8C

White
K74+
CMYKO0000

RGB 255 255 255
HEX #ffffff
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2.3 Use of Color: Background

OJoE RS

Shown below is the Logo in the forms of the
brand primary colors applied on different
shades of background ranging from black
to white (the examples of the backgrounds
are reduced in segments of 10%).

Please ensure a maximum contrast between
the SOKENDAI Logo and background is
consistently maintained.

75 R0JR.ERE(FERLEZET) LA
ULRBENAEEBDONZZEP. N\L—aY
(552& - FTREF) NETZERICHL. +9
REBHALEERYET,
THRERTRRAEFRAOHEEHETEAR
ThY. EROEHFTHE LT ETL, (TRD
EREREQSI0%EMATHEBLTVEY)

]|

Al Al
N
Al Al

SOKENDAI Visual Identity Guidelines




